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W elcom e to Ulysse u s

Con t en t
UlyssEUs co u rse  

ca t a lo g u e

Courses on  of fer for Non -Academ ic St af f
• Risk Prevention for Office Workers: The Occupational Health Team

Courses on  of fer for St uden t s

Academ ic cou rses
REGISTRATION AVAILABLE W HOLE SEMESTER
• Medical English (4 ECTS)
• Advanced English: Scientific Writing (2 ECTS)

DEADLINE: TO BE DEFINED
• Environmental Evaluation and Accounting (3 to 8 ECTS)



W elcom e to Ulysse u s

Con t en t
UlyssEUs co u rse  

ca t a lo g u e

Academ ic cou rses

DEADLINE: AP RIL 0 7, 20 21

• International Tourism Management (3 ECTS)
• Hospitality Management (2 ECTS)
• Destination Marketing (2 ECTS)
• Social Justice and the Bottom Line (3 ECTS)
• International Human Resource Management (3 ECTS)
• International Marketing (3 ECTS)
• Introduction to International Business (3 ECTS)
• Product Development & Innovation (2 ECTS)
• Entrepreneurship in Family Firms (3 ECTS)
• Entrepreneurship (3 ECTS)
• Innovation & Entrepreneurship in the Service Sector (3 ECTS)
• Strategic Management & Start-Up (3 ECTS)
• Organizational Behaviour (3 ECTS)
• Customer Service and Experience Management (3 ECTS)
• Intercultural Competence & Diversity Training (5 ECTS)
• Innovation & Technology Management (5 ECTS)
• Digital Transformation (5 ECTS)

DEADLINE: MAY 31, 20 21
• Summer Seminar: Manuscript Editing (2 ECTS)
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Con t en t
UlyssEUs co u rse  

ca t a lo g u e

Sum m er School
DEADLINE: AP RIL 0 7, 20 21
• Data Science – An Overview

Train ing
DEADLINE: AP RIL 0 7, 20 21
• Defensive Communication
• Digital Learning Opportunities

Lect u re
DEADLINE: MARCH 23, 20 21
• Russia: An Economy in Transition

DEADLINE: AP RIL 0 7, 20 21
• Global Financial Markets: Subprime vs. COVID-19, Turmoils & 

Perspectives
• Leadership & Responsibility in Crazy Times
• EU – Is the Green Deal Enough
• Capitalism, Society, Planet – New Concepts invited



W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING
O UTCOMES

LANGUAGE

Th is course addresses basic issues of risk p reven t ion  and  healthy conduct  
in  the office w ork environm ent  and  is designed  for anybody w orking  in  
the office environm ent . The areas covered  include the follow ing :  t he office 
and  it s health  hazards, video screen  ad justm ent , physical act ivit y in  the 
office, equ ipm ent , elect rical app liances, labelling  of hazardous substances, 
ergonom ics, m icroclim ate, adequate ligh t ing , hum an in teract ion , office 
layout  and  securit y m app ing , fire p reven t ion  and  m anagem ent , bu ild ing  
signaling .

Risk
Preven t ion
for Of f ice 
W ork ers
THE O CCUP ATIONAL
HEALTH TEAM

AVAILABLE:

APPROX. IN MAY – JUNE
2021

19 vid e o  
le c t u re s

P ro f. Ca rlo  
P e sce

 Aw a re n e ss o f risk fa c t o rs  a n d  h e a lth  h a za rd s in  t h e  o ffice  
e n viro n m e n t

 Accid e n t  p re ve n t ion  a n d  p e rso n a l se cu rit y b e h a vio r

It a lia n w it h e n g lish su b t it le s



W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING
O UTCOMES

EXAM TYP E

LANGUAGE

In  today's g lobalized  w orld , t he health  p rofessional has often  the need  to 
com m un icate in  Eng lish  w ith  pat ien ts and  colleagues. The aim  of th is 
course is not  that  of t each ing  how  to read  a m ed ical t ext , bu t  to help  you 
to p ract ice your p rofession  in  Eng lish , possib ly in  a hum an con text  
d ifferen t  from  the one you are fam iliar w ith . The first  tw o videos concern  
the cu ltu ral barriers that  m ay ham per com m un icat ion  w ith  pat ien ts of a 
d ifferen t  ethn ic backg round . In  the follow ing  videos, the health  
p rofessionals en ter a virtual hosp ital, m eet  it s staff, and  visit  it s ind ividual 
operat ing  un it s. Later on , they encounter pat ien ts, collect  t heir m ed ical 
h istories, perform  their physical exam inat ion , set  dow n m ed ical records, 
request  d iagnost ic tests, and  p rescribe therapy.

Several videos concern  specific m ed ical areas, for w h ich  t yp ical d ialogue 
situat ions are represen ted  using  the m ost  frequent  m ed ical t erm s. The 
focus is not  on  techn ical w ords, bu t  on  the com m on term s that  the 
pat ien t  m ay use. In  all t hese scenarios, possib le d ifferences betw een the 
Ang lo-Saxon  and  Italian  in terpersonal approach  are em phasized  for the 
purpose of fostering  t rust  and  com m unicat ion  w ith  the pat ien t . The 
course includes 24 video for a total of m ore than  6 hours.

Med ical 
Eng lish

ACADEMIC COURSE

4 ECTS

REGISTRATION DUE DATE:

REGISTRATION AVAILABLE
W HOLE SEMESTER

COURSE START DATE:

SPRING /  SUMMER

24  vid e o s 
fo r a  t o t a l 
t im e  o f 6  
h o u rs

Lo g in : 
https://learn.
eduopen.org
/login/index.
php#

P ro f. Ca rlo  
P e sce

 t o  d e ve lo p  a  m u lt icu lt u ra l a p p ro a ch  fo r t h e  h e a lt h  p ro fe ssio n a l;
 t o  co m m u n ica t e  in  En g lish  w it h  p a t ie n t s a n d  co lle a g u e s;
 t o  u se  En g lish  m e d ica l vo ca b u la ry in  o rd e r t o  w o rk in  a n  En g lish -

sp e a kin g  m e d ica l se t t in g .

Fin a l e xa m

En g lish

https://learn.eduopen.org/login/index.php


W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING
O UTCOMES

LANGUAGE

Alt h o u g h  En g lish  h a s b e e n  t h e  lin g u a  fra n ca  o f sc ie n ce  fo r o ve r a  ce n t u ry, 
yo u n g  re se a rch e rs  o ft e n  fin d  it  d ifficu lt  t o  p ro d u ce  a  m a n u scrip t  fo r a n  
in t e rn a t ion a l jo u rn a l in  a  s t yle  a cce p t a b le  fo r p u b lica t io n . An  e a sily 
re a d a b le  t e xt , d e vo id  o f re p e t it io n s o r co n t ra d ic t io n s, w h ich  p re se n t s  in  
lo g ica l se q u e n ce  t h e  a u t h o r’s  fin d in g s a n d  co m m e n t s , is  a  g re a t  w ild  ca rd  
t o  ra p id  p u b lica t io n  o f t h e  w o rk d o n e  in  t h e  la b o ra t o ry o r in  t h e  c lin ica l 
w a rd . Th is  sh o rt  co u rse , w h ich  re q u ire s  a  g o o d  kn o w le d g e  o f En g lish , is  
d e d ica t e d  t o  t h e  t e ch n iq u e  o f sc ie n t ific  w rit in g , in  p a rt icu la r in  t h e  
m e d ica l a n d  b io lo g ica l fie ld s . Th e  vid e o  le c t u re s a d d re ss  t h e  co m m o n  
g ra m m a t ica l e rro rs  o f m o rp h o lo g y a n d  syn t a x t h a t  a re  o ft e n  e n co u n t e re d  
w h ile  e d it in g  m a n u scrip t s . Sp e c ific  a re a s b e in g  co ve re d  in c lu d e  u se  o f 
p ro n o u n s, p u n c t u a t io n  a n d  d a n g lin g  p a rt ic ip le s . Ne xt  co m e  sp e c ific  issu e s 
o f t e ch n ica l w rit in g , su ch  a s  a b b re via t io n s, u n it s  o f m e a su re , a n d  ch o ice  o f 
s t a n d a rd  sc ie n t ific  t e rm s. A vid e o  le c t u re  is  d e d ica t e d  t o  t h e  d iffe re n t  
t yp e s o f sc ie n t ific  p u b lica t io n s a n d  t h e  lo g ica l se q u e n ce  o f p re se n t a t ion  o f 
t h e  w o rk d o n e  in  t h e  se c t io n s o f t h e  a rt ic le . Fin a lly, p ra c t ica l e xa m p le s o f 
t e xt  e d it in g  a re  u se d  t o  d e a l w it h  fin e r p o in t s  o f s t yle , su ch  a s  h o w  t o  
o rg a n ize  t h e  t e xt  in  p a ra g ra p h s, a n d  h o w  t o  a vo id  re d u n d a n cy, e le g a n t  
va ria t io n , o r a m b ig u o u s p h ra sin g .

Advanced
Eng lish : 
Scien t if ic 
W rit ing
ACADEMIC COURSE

2 ECTS

REGISTRATION DUE DATE:

REGISTRATION AVAILABLE
W HOLE SEMESTER

COURSE START DATE:

SPRING /  SUMMER

9 vid e o s a n d  
a  fin a l t e st

Lo g in : 
ht tps://lear
n .eduopen
.org /log in /i
ndex.php#

Prof. Carlo 
Pesce

 t o  o rg a n ize  sc ie n t ific  d a t a  fo r p u b lica t io n ;
 t o  a cq u ire  e xp e rt ise  in  sc ie n t ific /t e ch n ica l w rit in g ;
 t o  le a rn  in t e rn a t io n a l s t a n d a rd s o f t e xt  co m p o sit ion ;
 t o  e d it  sc ie n t ific  t e xt  a cco rd in g  t o  in t e rn a t ion a l s t a n d a rd s.

En g lish

https://learn.eduopen.org/login/index.php


W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING
O UTCOMES

REP ORT

LANGUAGE

This course examines key issues in hospitality management and current trends, 
issues and challenges. Select topics include:
 Industry performance metrics
 Current trends influencing service delivery in the sector
 Key practices and insights with regard to staffing hospitality operations
 Modern forces impacting hospitality facility design
 Managing perceptions through atmospherics
 Critical trends and challenges regarding branding and ownership structures
 Inventory distribution, revenue management, and data mining applications
 Modern social media practices in the industry and the text-mining of narrative data

Hosp it alit y
Manag em en t

ACADEMIC COURSE

2 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

12/04 /2021

Ba ch e lo r / 
6 t h ye a r

o n lin e  / in -
p e rso n  (t b d )

Ava ila b le  
se a t s: 3

Da n ie l 
D’Assis i

The objective of this course is to provide an overview of hospitality management. 
In doing so, current issues, key challenges, and emerging trends in the sector are 
examined. 

Eng lish

Transcrip t of Records
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DESCRIP TION

INTENDED LEARNING
O UTCOMES

REP ORT

LANGUAGE

 identifying interventions in tourist destinations
 collaborative planning and decision-making in tourist destination, role play 'traffic 

jam', forms of governance in tourist destinatoin communities
 consequences for destination marketing and management organizations (DMO)
 recapitulation and prospects for the future
 Difference between marketing and branding in destintions or place branding 

processes
 Destination as brands: challenges, risks, opportunities and facts
 How to develop a place branding concept?
 Many case-studies from the consultancy praxis
 Destination Governance

Dest inat ion  
Mark et ing

ACADEMIC COURSE

2 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

12/05/2021

Ma ste r / 1st

ye a r

o n lin e  / in -
p e rso n  (t b d )

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

The participant will learn to
 analyse and evaluate market developments which are relevant for tourist 

destination development
 critically assess and apply case-specific marketing and organizational 

solutions to various destination management problems

Eng lish

Transcrip t of Records
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DESCRIP TION

INTENDED LEARNING
O UTCOMES

REP ORT

LANGUAGE

Innovation is an important foundation for any successful business, in particular the 
dynamic and rapidly changing hospitality and tourism industries. Business decision 
makers have recognized the need for an innovative approach to develop, reorganise, 
and manage new products. This module introduces students to key theoretical and 
practical examples of product development and innovation. The module encourages 
students to think creatively and deliberate on how to develop new product innovative 
ideas. More specifically, the module’s objectives are:
 Develop conceptual and practical skills for understanding the nature of product 

development and innovation in the hospitality and tourism industries.
 Understand the theoretical and practical aspects of innovative systems.
 Assess the driving forces behind innovations in various sectors of the hospitality 

and tourism industries.
 Appraise and analyse the general applications of product innovation in various 

sectors of the hospitality and tourism industries.
 Evaluate the impact of innovation in hospitality and tourism organizations.

Upon completion of the module, participants should be able to:
 Encourage greater awareness of product development and innovation among 

students, as well as develop entrepreneurial competencies.
 Enhance problem-solving, critical thinking and analytical skills in the context of 

new product development and innovation.
 Discover the importance of innovation key strategic initiative in organizations.
 Apply new product development and innovation constructs to business problems. 
 Determine why new products fail or succeed and illustrate cases with examples.
 Understand the various forces behind product innovation and development in the 

tourism and hospitality industry.

Product
Developm en t  
& Innovat ion

ACADEMIC COURSE

2 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

30/04 /2021

Ma ste r / 2n d

ye a r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

Eng lish

Transcrip t of Records



W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING
O UTCOMES

EXAM TYP E

REP ORT

LANGUAGE

Businesses can  be pow erfu l enhancers or inh ib itors of social just ice. From  
h iring  p ract ices to em p loyee w elfare to w orkp lace cond it ions to 
environm ental sustainab ilit y to the w orld -w ide d ist ribu t ion  of w ealth , both  
large and  sm all businesses im pact  m any issues related  to social just ice. In  
th is course, w e exam ine how  issues of social just ice are connected  to a 
w ide variet y of business p ract ices and  system s. W e exp lore quest ions 
concern ing  the responsib ilit y of businesses in  creat ing  a m ore just  w orld  
and  exam ine the relat ionsh ip  betw een business p ract ices p rom ot ing  
social just ice and  businesses' bot tom  lines.

Social Just ice 
and  t he 
Bot t om Line

ACADEMIC COURSE

3 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

07/06/2021

Ba ch e lo r / 
1st ye a r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

 Exa m in e  t h e  b ro a d  co n ce p t  o f co rp o ra t e  so c ia l re sp o n sib ilit y (CSR) 
fro m  a n  in t e rn a t io n a l p e rsp e c t ive .

 Exa m in e  h o w  issu e s o f so c ia l ju st ice  a re  co n n e c t e d  t o  a  w id e  va rie t y 
o f b u sin e ss p ra c t ice s a n d  syst e m s.

 Exa m in e  t h e  m u lt ip le , o ft e n  co n flic t in g  o r d iffe rin g , vie w p o in t s  a n d  
t ra d e o ffs  t h a t  e xis t  a ro u n d  e a ch  CSR issu e .

 De ve lo p  a  m u lt i-s t a ke h o ld e r p e rsp e c t ive  in  e xa m in in g  CSR issu e s. 
Co m p a re  a n d  co n t ra st  d iffe re n t  cu lt u ra l a n d  so c ie t a l p e rsp e c t ive s o n  
co rp o ra t e  so c ia l re sp o n sib ilit y, a n d  b e  a b le  t o  e xp la in  t h e  s im ila rit ie s  
a n d  d iffe re n ce s in  a  n u a n ce d  m a n n e r.

Fin a l e xa m a t  t h e  e n d  o f t h e  co u rse

En g lish

Tra n sc rip t o f Re co rd s
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DESCRIP TION

INTENDED LEARNING
O UTCOMES

REP ORT

LANGUAGE

The course will be divided in two parts:
 Introduction to the concept of sport to the students. It will shed more light into what the lay person 

understands as Sport and well beyond. Most importantly, it will expose the students into how sport 
permeates many aspects of their lives. It will show that human society started with play which 
evolved into sport which has now become a huge and massive industry in every respect. Sport in 
the making of a modern world – An African and Global perspective will touch several aspects of 
sports from history to contemporary times with many examples from the globe but especially 
Africa..

 (a)Discussion of the future of tourism, by exploring and imagining what will tourism look like in 30-
years. After looking at traditional methods of forecasting for tourism you will create an ideal ‘vision’ 
of tourism in 30-years. Rather than ‘fore-casting’, you will be introduced to ‘back-casting’ as to 
what has to change at key points along the way. Focus is put on ‘Disruption’ (eg. what AirBnB did 
to the hotel industry) and of course on ‘Black Swan’ events (such as pandemics – how timely!).
(b) Identification and Analyzation of the external forces in the macro-environment. Exploration of 
the 7 forces in the macro-environment (ie. demographics, economics, socio-cultural, technology 
etc). We then discuss each of these, to identify the various mega-trends and changes that are 
happening, and how they are likely to be shaping our future and that of tourism. What are the 
implications of an aging and shrinking population? What changes will technology bring? How will 
things have to adapt to deal with climate change?
(c) Identification significant trends that are likely to affect tourism and hospitality through scanning 
the external environmental. This means moving from the ‘macro’ big-picture to identify the relevant 
trends and potential opportunities (as well as threats) for existing destinations and tourism related 
business (and/or for new business) that these changes/shifts will bring.
(d) Using the environmental scanning process to identify both market and product/service 
innovation opportunities for destinations and businesses. A focus on re-thinking businesses, 
innovations and new products/services to respond to the changing macro environment, and more 
precisely to new and emerging consumer markets/segments.

In t ernat ional 
Tou r ism
Manag em en t

ACADEMIC COURSE

3 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

03/05/2021

Ba ch e lo r / 
6 t h ye a r

o n lin e  / in -
p e rso n  (t b d )

Ava ila b le  
se a t s: 3

Da n ie l 
D’Assis i

This class will give students a greater insight into the challenges, opportunities 
and trends of International Tourism Management. 

Eng lish

Transcrip t of Records
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DESCRIP TION

INTENDED LEARNING

O UTCOMES

EXAM TYP E

REP ORT

LANGUAGE

Th is course exp lores the im portance of hum an resource 
m anagem ent  in  the con text  of in ternat ional business, includ ing  
top ics such  as cu ltu re, g lobalizat ion , st rateg ic HR, custom er focus, 
social responsib ilit y, cu ltural ag ilit y, leadersh ip , and  the chang ing  
characterist ics of t he w orkforce.

In t ernat ional 
Hum an  
Resource
Manag em en t

ACADEMIC COURSE

3 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

07/06/2021

Ba ch e lo r / 
1st ye a r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D‘Assis i

Th e  o b je c t ive  o f t h is  co u rse  is  t o  h e lp  s t u d e n t s  g a in  in sig h t  a n d  
a p p re c ia t io n  fo r t h e  co m p le xit ie s  o f o p e ra t in g  a  b u sin e ss  in  t h e  
in t e rn a t ion a l co n t e xt ; sp e c ifica lly, t h e  im p o rt a n ce  o f h u m a n  
re so u rce  m a n a g e m e n t .

Exa m

En g lish

Tra n sc rip t o f Re co rd s
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DESCRIP TION

INTENDED LEARNING

O UTCOME

EXAM TYP E

REP ORT

LANGUAGE

 Business Market ing  and  business m arket : an  in t roduct ion .
 Business Buying behavior.
 Business Brand  Arch itecture.
 Case: Barco Clickshare: How  d isrup t ive innovat ion  t ransform s business, a 

story on  the developm ent  and  launch  of a new  product .
 Business routes-to-m arket  and  channels.
 Business in terfirm relat ions and  netw orks.
 Dig ital com m un icat ion  in  Business m arkets.
 Case: Maersk line: B2B Social Med ia.

In t ernat ional 
Mark et ing

ACADEMIC COURSE

3 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

14 /06/2021

Ba ch e lo r / 
1st ye a r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

Bu sin e ss  m a rke t in g  (o r B2B m a rke t in g ) is  co n ce rn e d  w it h  t h e  m a rke t in g  o f 
g o o d s a n d  se rvice s t o  o rg a n iza t io n s. Th e  ke y d is t in g u ish in g  fe a t u re  o f b u sin e ss  
m a rke t in g  is  t h e  n a t u re  o f t h e  cu st o m e r, ra t h e r t h a n  t h e  n a t u re  o f t h e  p ro d u c t . 
Th is  in t ro d u c t o ry m a rke t in g  co u rse  w ill co ve r ke y co n ce p t s  t h a t  a re  re q u ire d  t o  
fo r t h e  p ro fe ssio n a l ‘b u sin e ss  m a rke t e r’. Th e  co u rse  w ill co ve r s t ra t e g ie s  in  
b u sin e ss-t o -b u sin e ss  m a rke t s  (u n d e rst a n d in g , c re a t in g  a n d  d e live rin g  va lu e ), 
t a c t ic s  in  b u sin e ss-t o -b u sin e ss  m a rke t s  (m a rke t in g  m ix) a n d  im p le m e n ta t ion . 
Th e o ry w ill b e  illu st ra t e d  w it h  e xa m p le s fro m  B2B co m p a n ie s. Th e  s t u d e n t s  w ill 
a lso  w o rk o n  2 b u sin e ss  m a rke t in g  ca se s

Ho m e w o rk

En g lish

Tra n sc rip t o f Re co rd s



W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING
O UTCOMES

EXAM TYP E

REP ORT

LANGUAGE

During  the course w e w ill exam ine a num ber of key issues in  in ternat ional business includ ing : the 
in ternat ional environm ent ; polit ical, econom ic, cu ltu ral and  legal aspects of t he foreign  
environm ent ; t op ics relat ing  to how  m anagem ent  deals w ith  a variety of forces such  as 
in ternat ional m arket ing , im port /export  p ract ices, hum an resources m anagem ent , g lobal 
operat ions m anagem ent , financial m anagem ent  and  st rateg ic m anagem ent  and  con t rol; 
opportun it ies in  the g lobal m arket ; and  theoret ical and  app lied  exam ples of in ternat ional t rade.

In t roduct ion
t o 
In t ernat ional 
Business

ACADEMIC COURSE

3 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

31/05/2021

Ba ch e lo r / 
1st ye a r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

In  t h is  co u rse  t h e  s t u d e n t s  le a rn  t o  e xp la in  t h e  ch a ra c t e ris t ic s  o f g lo b a liza t io n
a n d  d e sc rib e  h o w  it  fu n c t io n s:
 Id e n t ify h o w  m a jo r in t e rn a t io n a l in st it u t ion s fa c ilit a t e  g lob a liza t io n
 Eva lu a t e  t h e  n e e d  fo r s t ro n g  a n d  t ra n sp a re n t  in st it u t io n s t h a t  ca n  a d a p t  t o  g lo b a l co m p e t it io n
 De scrib e  t h e  ke y p o licy m e a su re s t h a t  m a ke  g lo b a liza t io n  su st a in a b le
 De scrib e  t h e  ro le  o f in fo rm a t ion  t e ch n o lo g y in  b rid g in g  t h e  g lo b a l d ig it a d ivid e .
 De scrib e  t h e  va lid it y o f t h e  a n t i-g lo b a liza t io n  a rg u m e n t
 Exp la in  t h e  ca se  m a d e  t o  t e m p o ra rily su p p o rt  t h o se  p e o p le  n e g a t ive ly a ffe c t e d b y g lo b a liza t io n
 Brie fly e xp la in  w h y t ra d e  a n d  fo re ig n  in ve st m e n t  a re  g o od  fo r so c ie t y a s  a  w h o le
 De scrib e  t h e  m a jo r in t e rn a t ion a l t ra d e  t h e o rie s  a n d  h o w  t h e y o p e ra t e
 Eva lu a t e  t ra d e  p o licy, t h e  m a in  in st ru m e n t s  o f t ra d e  p o licy, a n d  t h e ir im p a c t  o n  b u sin e ss , 

co n su m e rs, a n d  g o ve rn m e n t s
 Exp la in  t h e  ra t io n a le  b e h in d  a  co u n t ry’s  ch o ice  o f m a n a g in g  t ra d e
 Exp la in  re g io n a l e co n o m ic  in t e g ra t io n , it s  e vo lu t io n , a n d  it s  b e n e fit s  a n d  co st s
 Id e n t ify h o w  e co n o m ic  g e o g ra p h y h e lp s e xp la in , p ro m o t e , a n d  se g m e n t  re g io n a l in t e g ra t io n

b lo cs
 Id e n t ify t h e  p rim a ry re a so n s w h y co u n t rie s  a re  n o w  se e kin g  t o  p u rsu e  re g io n a l in t e g ra t io n  a t  t h e  

e xp e n se  o f m u lt ila t e ra l t ra d e  lib e ra liza t io n
 Exp la in  w h y t h e  Eu ro p e a n  Un io n  is  se e n  a s  t h e  m o st  a d va n ce d  re g io n a l in t e g ra t ion b lo c
 De scrib e  h o w  USMCA h a s a ffe c t e d  U.S.–Me xico  b ila t e ra l t ra d e  in  g o o d s a n d  se rvice s
 e t c .

Th e  co u rse  co m p rise s  a n  in t e ra c t ive  m ix o f le c t u re s, d iscu ssio n s a n d  in d ivid u a l
a n d  g ro u p w o rk.

En g lish

Tra n sc rip t o f Re co rd s



W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING

O UTCOMES

EXAM TYP E

REP ORT

LANGUAGE

In t roduct ion  to fam ily business: defin it ion , facts and  figures, advan tages and  
d isadvan tages, concep ts, 3 circle m odel (the fam ily system , the business system , 
the ow nersh ip  system ), cu ltu ral con figurat ions.

Ow nersh ip  succession  m anagem ent : facts and  figures, fam ily t ypes of 
ow nersh ip , t ypes of succession , st rateg ic p lann ing , success factors of succession , 
the role of key non-fam ily em p loyees, m anag ing  t ransit ion , key challenges of 
succession process.

Fam ily business governance: defin it ion , st ructures and  ag reem ents, fam ily 
versus business st rategy, fam ily const it u t ion , the role of advisory boards, fam ily 
councils and  fam ily m eet ings

En t rep reneur
-sh ip in  
Fam ily Firm s

ACADEMIC COURSE

3 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

05/06/2021

Ba ch e lo r / 
1st ye a r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

Ma n a g in g  a  fa m ily b u sin e ss  is  a b o u t  sp e c ia l p ro b le m s a n d  issu e s t h a t  co n fro n t  
fa m ily b u sin e sse s. Th e  co u rse  w ill e xp lo re  t h e  t h re e  syst e m s o f a  fa m ily b u sin e ss, 
t h e  fa m ily syst e m , t h e  b u sin e ss  syst e m  a n d  t h e  o w n e rsh ip  syst e m  a n d  t h e ir 
in t e ra c t io n s – fu n c t io n a l a n d  d ysfu n c t io n a l. P a rt ic ip a n t s  w ill b e  in t ro d u ce d  t o  t h e  
b a sic  issu e s a n d  co n ce p t s  o f fa m ily b u sin e ss , a n d  g u id e d  t h ro u g h  t h e  s t ru c t u re s  
a n d  p ro ce d u re s fo r su cce ssfu l fa m ily e n t e rp rise s .
 Th u s, s t u d e n t s w ill d e ve lo p  a n  u n d e rst a n d in g  o f t h e  ch a ra c t e ris t ic s  o f fa m ily 

b u sin e sse s a n d  t h e ir d yn a m ics a n d  sp e c ia l issu e s
 a p p re c ia t e  t h e  d yn a m ic  in t e ra c t io n  o f fa m ily, o w n e rsh ip  a n d  b u sin e ss  syst e m s
 u n d e rst a n d  t h e  ch a lle n g e s o f fa m ily b u sin e sse s in c lu d in g  t h e  m o st  im p o rt a n t  

ch a lle n g e su cce ssio n p la n n in g
 le a rn  a b o u t  g o ve rn a n ce  m e ch a n ism s in  fa m ily b u sin e sse s

Exa m

En g lish

Tra n sc rip t o f Re co rd s



W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING
O UTCOMES

EXAM TYP E

REP ORT

LANGUAGE

 Ent repreneurial M indset
 Generat ing  and  Exp loit ing  New  Ent ries
 Creat ivit y and  the Business Idea
 Protect ing  the idea
 The Business Plan : Creat ing  and  Start ing  the Venture
 The Market ing  Plan
 The Organ izat ional Plan

En t rep reneur
-sh ip

ACADEMIC COURSE

3 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

25/05/2021

Ba ch e lo r / 
1st ye a r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

Th is  m o d u le  a im s t o  p ro vid e  s t u d e n t s  w it h  a  co re  u n d e rst a n d in g  o f 
e n t re p re n e u rsh ip , t h e o ry a n d  p ra c t ice  t h ro u g h  a  b le n d  o f t h e o re t ica l a n d  
e xp e rie n t ia l le a rn in g  a c t ivit ie s . Th is  co u rse  e xp lo re s a n d  d e ve lop s a n  
u n d e rst a n d in g  o f e n t re p re n e u rsh ip  a n d  t h e  w id e r e n t e rp rise  b u sin e ss
e n viro n m e n t . Th e  co u rse  e xp lo re s a n d  co ve rs  t h e o re t ica l co n ce p t s  re la t in g  t o  
e n t re p re n e u rsh ip , id e a  d e ve lo p m e n t , c re a t ivit y a n d  in n o va t io n  m a n a g e m e n t , 
m a rke t a n a lysis , s t ra t e g ic p la n n in g , re so u rce m a n a g e m e n t , o p e ra t io n s
m a n a g e m e n t , fin a n c ia l p la n n in g , e t h ica l/so c ia l e n t e rp rise , m a rke t in g  a n d  t h e  
ro le  o f t h e  d ig it a l e n viro n m e n t , a s  w e ll a s  g ro w t h  a n d  in t e rn a t io n a lisa t io n .
Illu st ra t e d  w it h  re a l-life  e xa m p le s, t h is  co u rse  a im s t o  p ro vid e  s t u d e n t s  w it h  a  
c rit ica l u n d e rst a n d in g  o f t h e  p ro ce ss o f e n t re p re n e u rsh ip  b o t h  in  t h e o ry a n d  
in  p ra c t ice .

P ro je c t  w o rk

En g lish

Tra n sc rip t o f Re co rd s



W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING

O UTCOMES

EXAM TYP E

REP ORT

LANGUAGE

Fostering  cu ltu res in  en t repreneurial firm s in  w h ich  a steady st ream  of innovat ive ideas is 
generated , im p lem ented , and  evaluated  using  the follow ing  fram ew ork:
 In t e ra c t io n a l m a rke t in g :

Th is  co u rse  a d d re sse s h o w  t o  a p p ly su ch  in n o va t ive  co n ce p t s  in  t h e  a re a  o f cu st o m e r in t e rfa ce  
t h ro u g h  se rvice  d e sig n , sc rip t  d e via t io n , a n d  a t m o sp h e rics .

 In t e rn a l m a rke t in g :
Th e  cu lt u re  o f in n o va t io n  sh o u ld  b e  t h ro u g h o u t  t h e  e n t re p re n e u ria l firm ; t h e re fo re , in t e rn a l 
d yn a m ics o f t e a m  p e rfo rm a n ce  a n d  m o t iva t io n  a re  e xa m in e d .

 Ext e rn a l m a rke t in g :
Be ca u se  a ll e n t re p re n e u ria l firm s m u st  e n t ice  p o t e n t ia l cu st o m e rs t o  t ry t h e ir o ffe rin g s, 
in n o va t ive  p ra c t ice s  in  so c ia l m e d ia  a n d  g u e rilla  m a rke t in g  a re  a lso  co ve re d .

All o f t h e  a b o ve  co n ce p t s  w ill b e  t a u g h t  u sin g  a  b le n d  o f t h e o ry a n d  p ra c t ice . Th a t  is , a ca d e m ic  
re se a rch  w ill a n ch o r in n o va t ive  s t ra t e g ie s  a n d  t a c t ic s .

Innovat ion  & 
En t rep reneur
-sh ip in  t he 
Service 
Sect or

ACADEMIC COURSE

3 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

12/06/2021

Ba ch e lo r / 
1st ye a r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

W it h in  t h e  co n t e xt  o f e n t re p re n e u ria l firm s, t h e  o ve ra rch in g  p u rp o se  o f t h is  co u rse  is  t o  im p ro ve  
s t u d e n t s’ a b ilit y t o  g e n e ra t e  a n d  im p le m e n t  in n o va t ive  co n ce p t s  w it h in  se rvice  se c t o r in d u st rie s  
t o  e n h a n ce  co m p e t it ive n e ss. Mo re  sp e c ifica lly, t h e  o b je c t ive s a re  t o  a p p ly in n o va t io n  t o :
 t h e  cu st o m e r in t e rfa ce s;
 t h e  in t e rn a l d yn a m ics w it h in  t h e  firm  t h a t  in flu e n ce  in n o va t io n ; a n d
 t h e  e xt e rn a l m a rke t in g  a c t ivit ie s .

Exa m

En g lish



W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING
O UTCOMES

EXAM TYP E

REP ORT

LANGUAGE

Th is course p rovides a solid  overview  of curren t  issues in  st rateg ic m anagem ent  
and  it s relevance to the understand ing  and  design  of m anagem ent  p ract ice. 
Studen ts learn  d ifferen t  approaches to the exp lanat ion  of st rateg ic posit ion ing , 
analyze the im pact  of indust ries and  com pany resources on  st rategy con ten t  and  
d ifferen t  form s of st rategy developm ent . Studen ts w ill fu rther learn  to app ly 
theoret ical know ledge to real life business cases in  various indust ry con texts and  
w ill p ract ice how  to form ulate solu t ions to p rob lem  situat ions in  a new ly founded
com pany.

St rat eg ic 
Manag em en t  
& St art -Up

ACADEMIC COURSE

3 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

01/06/2021

Ba ch e lo r / 
1st ye a r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

St u d e n t s  g a in  sp e c ia lize d  kn o w le d g e  in  s t ra t e g ic  m a n a g e m e n t . Bu sin e ss  
ca se s in t ro d u ce d  b y g u e st  sp e a ke rs  a re  u se d  t o  a p p ly a n d  d e e p e n  t h e  
u n d e rst a n d in g  o f t o o ls  a n d  m e t h o d s o f s t ra t e g ic  m a n a g e m e n t . St u d e n t s  
sh o u ld  e sp e c ia lly d e ve lo p  t h e  ca p a b ilit y t o  c rit ica lly a n a lyze  s it u a t io n s, d iscu ss 
t h e m  a n d  fin d  so lu t io n s fo r u p co m in g  m a n a g e m e n t  p ro b le m s. Fu rt h e rm ore , 
p re se n t a t ion  a n d  co m m u n ica t io n skills a re  e n h a n ce d .

P re se n t a t io n

En g lish



W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING
O UTCOMES

EXAM TYP E

REP ORT

LANGUAGE

 Ind ividual Differences
 Mot ivat ion  in  Organ izat ions
 Leadersh ip  in  Organ izat ions
 Com m unicat ion /Team w ork/Culture

Org an izat ional
Behaviou r

ACADEMIC COURSE

3 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

17/05/2021

Ba ch e lo r / 
1st ye a r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

Th e  p u rp o se  o f t h is  co u rse  is  t o  in ve st ig a t e  t h e  fra m e w o rks, t h e o rie s  a n d  
re se a rch  re le va n t  t o  u n d e rst a n d in g  b e h a vio r o f p e o p le  w it h in  t h e  co n t e xt  o f 
o rg a n iza t io n s. Em p h a sis  w ill b e  p la ce d  o n  t h e  a p p lie d  in t e g ra t io n  o f m a t e ria l 
t o h a n d le  t h e  t a sk o f m a n a g in g  p e o p le .

Th e  co u rse  co n sis t s  o f in d ivid u a l a ssig n m e n t s  a s  w e ll a s  g ro u p  a ssig n m e n t s .

Ea ch  st u d e n t  w ill b e co m e  a  m e m b e r o f a  g ro u p  b a se d  o n  t h e  re su lt s  o f in -c la ss
a sse ssm e n t  e xe rc ise s  a n d  d ive rsit y (p rim a ry a n d  se co n d a ry).

St u d e n t s  w ill b e  e va lu a t e d  o n  t h e  b a sis  o f in d ivid u a l a n d  t e a m  p e rfo rm a n ce  in
t h e  fo llo w in g a re a s:
1. Exp e rie n t ia l Exe rc ise  P o rt fo lio  30 %
2. P a rt ic ip a t io n  (In st ru c t o r’s  ju d g m e n t  a n d  p e e r e va lu a t io n  t e a m w o rk) 30 %
3. Fin a l P a p e r 4 0 %

En g lish

Tra n sc rip t o f Re co rd s



W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING
O UTCOMES

EXAM TYP E

REP ORT

LANGUAGE

 Understand and define service m anagem ent princip les
 Iden t ify the st reng ths and  w eaknesses of guest  services m anagem ent
 Develop  and  evaluate tools for innovat ive solu t ions to custom er service 

recovery. 
 Help  studen ts develop  the skills, com petencies, and  p rofessional orien tat ion  

that  w ill support  t heir life-long  service-orien ted  operat ion  in  a variet y of 
organ izat ions.

Cust om er 
Service and  
Exper ience 
Manag em en t

ACADEMIC COURSE

3 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

10/05/2021

Ba ch e lo r / 
1st ye a r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

Th e  co u rse  e xp lo re s t h e  va rio u s d im e n sio n s o f su cce ssfu l cu st o m e r se rvice  
m a n a g e m e n t  in  h o sp it a lit y a n d  se rvice  o rg a n iza t ion s.  It  w ill e xp lo re  t h e  
co n ce p t  o f se rvice  m a n a g e m e n t  fro m  a  h o lis t ic  a p p ro a ch , in c lu d in g  cu st o m e r 
sa t isfa c t io n , o rg a n iza t io n a l cu lt u re , o p e ra t io n s, m a rke t in g , s t ra t e g y, 
in fo rm a t ion  t e ch n o lo g y, a n d  g lo b a l c ro ss-cu lt u ra l p e rsp e c t ive . 

Th e  c la ss  w ill in co rp o ra t e  le c t u re s , P o w e rP o in t  p re se n t a t io n s, 
c la ss  d iscu ssio n s a n d  sh o rt  s t u d e n t  g ro u p  p ro je c t s .

Th e  p ro p o rt io n a l d is t rib u t io n  o f t h e  g ra d e  w ill b e  a s  fo llo w s: 
At t e n d a n ce  a n d  p a rt ic ip a t io n 10 % 
Exa m  o n  t h e  le c t u re s  a n d  co n t e n t         90 % 
-------------------------------------------------------------------------
To t a l 10 0 %

En g lish

Tra n sc rip t o f Re co rd s



W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING
O UTCOMES

EXAM TYP E

REP ORT

LANGUAGE

In tercu ltu ral t eam s have becom e m ore and  m ore im portan t  in  today's g lobalised
w ork environm ent . Research  and  p ract ice know  that  d iverse team s can  
con t ribu te to an  organsat ion 's success - and  that  m ore so than  hom ogenous 
team s. Th is also m akes it  necessary to crit ically reflect  on  approaches and  
behaviours w hen it  com es to in tercu ltu ral sit uat ions in  order to be ab le to w ork 
const ruct ively. W e w ill cover both  theoret ical as w ell as p ract ical concep ts in  an  
in teract ive m anner and  reflect  on  chances and  opportun it ies w hen dealing  w ith  
d iverse and  in tercu ltu ral t eam s. W e w ill look at  cu ltu ral d im ensions and  their 
app licat ion  in  p ract ice and  w ork on  cross-cu ltu ral com petencies as w ell as on  
d iversit y m anagem ent

In t ercu lt u ral
Com pet ence 
& Diversit y
Train ing

ACADEMIC COURSE

5 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

25/05/2021

Ba ch e lo r / 
1st ye a r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

t b a

Th ro u g h  yo u r a c t ive  p a rt ic ip a t io n  in  t h is  co u rse , yo u  w ill b e  a b le  t o
 d iscu ss ke y co n ce p t s  in  a n d  o n  co m m u n ica t io n  id e n t ify a n d  d iscu ss p o t e n t ia l 

issu e s a n d  ch a lle n g e s in  a n d  w it h  co m m u n ica t io n
 d iscu ss ke y cu lt u re  co n ce p t s  a n d  t h e ir im p lica t ion s o n  m a n a g in g  in  a n  

in t e rn a t ion a l se t t in g
 id e n t ify a n d  d iscu ss p o t e n t ia l issu e s a n d  ch a lle n g e s in  co n ju n c t io n  w it h
 m a n a g in g  e xp a t ria t e s  a n d  d e vise  s t ra t e g ie s  t o  o ve rco m e  t h e m  id e n t ify a n d  

d iscu ss p o t e n t ia l issu e s a n d  ch a lle n g e s fo r d ive rsit y

En g lish

Tra n sc rip t o f Re co rd s



W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING
O UTCOMES

EXAM TYP E

REP ORT

LANGUAGE

t baInnovat ion  & 
Technolog y 
Manag em en t

ACADEMIC COURSE

5 ECTS

REGISTRATION DUE DATE:

30/03/2021

COURSE START DATE:

06/04 /2021

Ba ch e lo r / 
2n d ye a r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

t b a

t b a

En g lish

Tra n sc rip t o f Re co rd s



W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING
O UTCOMES

EXAM TYP E

REP ORT

LANGUAGE

t baDig t al
Transfor-
m at ion

ACADEMIC COURSE

5 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

17/05/2021

Ba ch e lo r / 
2n d ye a r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

t b a

t b a

En g lish

Tra n sc rip t o f Re co rd s



W elcom e to Ulysse u s

DESCRIP TION

INTENDED LEARNING
O UTCOMES

LANGUAGE

REP ORT

Drafts of scien t ific m anuscrip ts w ill be ed ited  live by part icipan ts w ith  a 
view  to im prove and  standard ize the text  in  term s of layout  and  style. A 
final version  of each  d raft , includ ing  possib le alternat ives, w ill be 
p roduced .  Part icipan ts are invited  to subm it  t heir ow n m anuscrip ts for 
revision  during  the sem inar.

Sum m er 
Sem inar: 
Manuscr ip t
Ed it ing
ACADEMIC COURSE

2 ECTS

REGISTRATION DUE DATE:

MAY 31

COURSE START DATE:

JUNE 2021 (DATES: TBA)

o n lin e

Ap p ly via  
e -m a il: 
p e sce @u n i
g e .it

P ro f. Ca rlo  
P e sce

 t o  p ra c t ice  sc ie n t ific  t e xt  e d it in g  a cco rd in g  t o  a ckn o w le d g e d  
st a n d a rd s

En g lish

Ce rt ifica t e o f At t e n d a n ce

10  
p a rt icp a n t s

mailto:pesce@unige.it
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DESCRIP TION

INTENDED LEARNING
O UTCOMES

LANGUAGE

In  the core of t he debate on  the ecolog ical t ransact ion , at  t he heart  of a m ore general reflect ion  
on  clim ate neut ralit y ob ject ives, g row th  and  developm ent  m odels and  the herit age w e w ill 
leave to next  generat ions, the EVA course offers advanced  t rain ing  in  the theoret ical and  
em pirical t ools for m anag ing  the econom ic d im ension  of environm ental conservat ion  and  
b iod iversit y. Moreover, t he course p roposes a m ult i-d iscip linary approach  in  order to take up , in  
term s of new  professional skills, t he challenges p roposed  by the European policy of t he New  
Green  Deal. Environm ental econom ics in  fact  is recogn ized  as an  in terd iscip linary field  of study 
how ever, t he relat ive teach ing  academ ic course does not  yet  in tegrate econom ic and  
ecolog ical con ten ts in  a sing le fram ew ork. The aim  of the course is then  to p ropose to g raduate 
studen ts a m aster course w here they are taugh t  specific econom ic concep ts and  are show n 
how  to exp loit  t hem  to com plem ent  their t echn ical scien t ific com petence. Th is 
in terd iscip linary know ledge represen ts a value added as it  fosters p rofessional p rofiles 
specifically t rained  for a “g reen  job” p rofession  (e.g . environm ental accoun tan t  and  
environm ental consu ltan t ), h igh ly p rom oted  by the EU (see Green  Jobs for a g reener fu ture, 
2007), or for posit ions in  environm ental departm ents of governm ent  bod ies or p rotected  areas 
m anagem ent . The course lessons are d ivided  in  four com plem entary classes: the first  p rovides 
a good  start ing  base in  quan t itat ive m ethods and  develops an  approach  Econom ic Analysis of 
t he Environm ent  and  Econom ic valuat ion ; the second illust rates the lead ing  quan t itat ive 
m ethods for environm ental analysis and  valuat ion ; the th ird , d iscusses the basic concep ts of 
t he environm ental-econom ic accoun t ing  w ith  specific reference to the SEEA-CF and  SEEA-
EEA and  it s connect ion  w ith  the system  of nat ional accoun ts and  illust rates, as a case study, 
the econom ic and  financial accoun t ing  of p rotected  areas; the fourth  p resen ts ecolog ical 
accoun t ing  in  term s of energy flow  in  the ecosystem  (the energet ic approach) as a valuat ion  
approach  that  follow s parallel lines w ith  econom ics and  illust rates, as a case study, the 
ecolog ical accoun t ing  of p rotected  areas. Each  class of t he m odule w ill end  w ith  a w orkshop , 
held  by at  least  one p rofessional expert  w ho is invited  to shed  ligh t  on  the latest  advancem ent  
in  European policy im p lem entat ions at  various levels (in ternat ional, nat ional, reg ional and  
local). 

Environm en t al 
Evaluat ion  and  
Accoun t ing
ACADEMIC COURSE

3 – 8  ECTS

REGISTRATION DUE DATE:

TBD

COURSE START DATE:

LESSONS ARE RECORDED

4 0  
h o u rs  o f 
in -c la ss  
le c t u re s  
/  24  
h o u rs  o f 
se m in a r
s  a n d  
e xp e rt  
t a lks . 

Le sso n s 
a re  
a cce ssib le : 
https://eva.j
eanmonnet.
unige.it/

P ro f.
Ba rb a ra  
Ca va lle t t i

 To  d ra w  u p  a n d  in t e rp re t  e co lo g ica l, e co n o m ic  a n d  fin a n c ia l a cco u n t s  t h a t  in c lu d e  t h e  
va lu e  o f e co syst e m  se rvice s in  lin e  w it h  Eu ro p e a n  g u id e lin e s

 Un d e rst a n d  a n d  e va lu a t e , w ith  c rit ica l a n d  in d e p e n d e n t  ju d g e m e n t , t h e  ro le  o f 
e n viro n m e n ta l p o licy in  o rie n t in g  m a rke t s  a n d  e co n o m ic  a c t ivit ie s  t o w a rd s t h e  g o a l o f 
su st a in a b ilit y. 

 Acq u ire  t h e  t e ch n ica l la n g u a g e  t yp ica l o f t h e  d isc ip lin e  t o  co m m u n ica t e  c le a rly a n d  
u n a m b ig u ou sly w it h  sp e c ia lis t  a n d  n o n -sp e c ia lis t  in t e rlo cu t o rs: co m p a n ie s a n d  in st it u t io n s 
t h a t  d e a l w it h  e n viro n m e n ta l a n d  e co n o m ic  va ria b le s  in  fo rm u la t in g  t h e ir d e c is io n s.

En g lish

Ce rt ifica t e o f At t e n d a n ce

https://eva.jeanmonnet.unige.it/
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t baRussia: An  
Econom y in  
Transit ion

LECTURE

REGISTRATION DUE DATE:

23/03/2021

COURSE START DATE:

06/04 /2021

Ba ch e lo r / 
3rd ye a r

o n lin e

Ava ila b le  
se a t s: 10

Da n ie l 
D’Assis i

1 in fo rm e d  co m m e n t  (50 0  – 60 0  w o rd s); 1xP 2P  fe e d b a ck

t b a

En g lish

Co n firm a t io n o f a t t e n d a n ce
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REP ORT

LANGUAGE

t baGlobal 
Financial 
Mark et s: 
Subp r im e vs. 
COVID-19, 
Tu rm oils & 
Perspect ives

LECTURE

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

19/04 /2021

Ba ch e lo r / 
3rd ye a r

o n lin e

Ava ila b le  
se a t s: 10

Da n ie l 
D’Assis i

1 in fo rm e d  co m m e n t  (50 0  – 60 0  w o rd s); 1xP 2P  fe e d b a ck

t b a

En g lish

Co n firm a t io n o f a t t e n d a n ce
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EXAM TYP E

REP ORT

LANGUAGE

Leadersh ip  & 
Responsib il it y
in  Crazy Tim es

LECTURE

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

03/05/2021

Ba ch e lo r / 
3rd ye a r

o n lin e

Ava ila b le  
se a t s: 10

Da n ie l 
D’Assis i

1 in form ed com m ent  (500 – 600 w ords); 1xP2P feedback

Eng lish

Confirm at ion of at tendance
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EXAM TYP E

REP ORT

LANGUAGE

EU – Is t he 
Green  Deal 
Enoug h

LECTURE

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

16/04 /2021

Ma ste r / 
2rd  ye a r

o n lin e

Ava ila b le  
se a t s: 3

Da n ie l 
D’Assis i

1 in form ed com m ent  (500 – 600 w ords); 1xP2P feedback

Eng lish

Cert ificate of At tendance
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EXAM TYP E

REP ORT

LANGUAGE

Cap it alism , 
Societ y, 
Planet  – New  
Concep t s
invit ed

LECTURE

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

23/04 /2021

Ma ste r / 
2rd  ye a r

o n lin e

Ava ila b le  
se a t s: 3

Da n ie l 
D’Assis i

1 art icle (600 – 800 w ords) from  the perspect ive of 2031

Eng lish

Cert ificate of At tendance
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EXAM TYP E

REP ORT

LANGUAGE

Data Science is the study of the generalizab le ext ract ion  of know ledge from  data. 
Being  a data scien t ist  requ ires an  in teg rated  skill set  spann ing  m athem at ics, 
stat ist ics, m ach ine learn ing , databases and  other b ranches of com puter science 
along  w ith  a good  understand ing  of the craft  of p rob lem  form ulat ion  to eng ineer 
effect ive solu t ions.
Th is sum m er school w ill in t roduce studen ts to th is rap id ly g row ing  field  and  
equ ip  them  w ith  som e of it s basic p rincip les and  tools as w ell as it s general 
m indset . Studen ts w ill learn  concep ts, t echn iques and  tools they need  to deal 
w ith  various facets of data science p ract ice, includ ing  data collect ion  and  
in teg rat ion , exp loratory data analysis, p red ict ive m odeling , descrip t ive m odeling , 
data p roduct  creat ion , evaluat ion , and  effect ive com m un icat ion .

Dat a Science 
– An  
Overview

SUMMER SCHOOL

3,5 ECTS

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

03/05/2021

Ba ch e lo r

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

To  b e  a n n o u n ce d

St u d e n t s  w ill d e ve lo p  skills  in  m a n a g in g  sc ie n t ific  d a t a  u sin g  t h e  s t a t is t ica l 
so ft w a re  R a n d  le a rn  a  b a sic  u n d e rst a n d in g  o f d a t a  sc ie n ce .

En g lish

Tra n sc rip t o f re co rd s
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O UTCOMES

REP ORT

LANGUAGE

Manag ing  a fam ily business m eans dealing  w ith  a sensit ivit y, em ot ions, and  specific roles that  are 
inheren t  in  a fam ily set t ing . Th is often  m akes it  challeng ing  to com m un icate efficien t ly and  
congruen t ly, and  hence m ay easily g ive rise to con flict s. The Am erican  therap ist  Virg in ia Sat ir, 
especially know n for her approach  to fam ily therapy, observed  peop le’s w ays of com m un icat ing  
in  the fam ily – space of our first  relat ion  to authorit y – and  developed  a com m un icat ion  m odel 
based  on  her decades-long  w ork w ith  fam ilies. The MCIW eb inar w ill exp lore Sat ir’s defensive 
com m un icat ion  styles and  show  how  they affect  our in teract ion  w ith  others. Besides the 
theoret ical aspects, a st rong  focus w ill be laid  on  p ract icing  and  experiencing .

Defensive 
Com m un i-
cat ion

TRAINING

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

20/05/2021

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

St u d e n t s  w ill
 g a in  a w a re n e ss o f t h e ir o w n  d e fe n sive  co m m u n ica t io n  s t yle s , in  o rd e r t o  d e ve lo p  

u n d e rst a n d in g  fo r t h e m se lve s a n d  o t h e rs
 id e n t ify t h e  m e ch a n ism s t h a t  m a y le a d  t o  a  d ysfu n c t io n a l co m m u n ica t io n  a n d  g e n e ra t e  

m isu n d e rst a n d in g s a n d  co n flic t s
 o b se rve  w h e n  so m e  d e fe n sive  co m m u n ica t io n  s t yle s  m a y b e  u se fu l in  ce rt a in  c ircu m st a n ce s

En g lish

Co n firm a t io n o f a t t e n d a n ce
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DESCRIP TION

INTENDED LEARNING

O UTCOMES

REP ORT

LANGUAGE

Being  ab le to con t inuously learn  and  develop  new  skills is a key com petence w e 
need  in  order to be successfu l in  the fu ture w orld  of w ork. There is a w ide range of 
freely availab le on line resources and  tools that  can  help  you w ith  th is - you just  
have to know  how  to find  and  use them .
Th is MCI W eb inar in t roduces part icipan ts to a range of d ig ital op t ions, resources 
and  tools they can  use to enhance their learn ing  and  p rofessional developm ent . 
You w ill learn  about  the d ifferen t  aspects and  form ats of d ig ital learn ing  and  how  
to find  and  evaluate learn ing  resources. W e w ill b row se a range of m aterials and  
tools and  w ill join t ly develop  som e st rateg ies you can  em ploy to becom e 
successfu l life-long  learners in  a d ig ital age.

D ig it al 
Learn ing  
Opport un i-
t ies

TRAINING

REGISTRATION DUE DATE:

07/04 /2021

COURSE START DATE:

31/05/2021

o n lin e

Ava ila b le  
se a t s: 5

Da n ie l 
D’Assis i

St u d e n t s  w ill fin d   o u t  a b o u t  t h e  w id e  ra n g e  o f d ig it a l le a rn in g  o p p o rt u n it ie s  
a va ila b le  t o  t h e m  t o  e n h a n ce  t h e ir le a rn in g  a n d  p ro fe ssio n a l d e ve lo p m e n t .

En g lish

Co n firm a t io n o f a t t e n d a n ce
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